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Main Report

Paper and
Agricultural
Products Most
Sought During
the 37th TEI
The 37th Trade Expo Indonesia (TEI) will close the
offline exhibition on Sunday, Oct. 23, 2022 after
being held for five days in the Indonesia Convention
Exhibition (ICE), BSD, Tangerang. TEI will continue
being held online until Dec. 19 2019, giving extra
opportunities for buyers who missed the chances to
come directly to Indonesia.
The 37th TEI delivered a successful experience
as buyers were finally able to see the products in
person, after the exhibition was held online in the
past two years due to the Covid-19 pandemic. The
Ministry of Trade and trade representatives overseas
have strived to promote the event in order to
pursue the expected transaction value.
Based on daily transaction data, paper and paper
products topped the highest list of transaction
value based on the category of products recorded
in the 37th TEI. Most of the paper and paper

products sold by Indonesia are pulp, while Japan
and Italy showing the highest demand for these
products.
Agricultural products were at the second based
on the list of transaction value, with Japan being
the number one buyer, followed by Malaysia
and China. For these past four years, Japan has
been one of the largest importers of Indonesian
agricultural products, mainly plantation and
horticulture products.
The third on the list of transactions was crude
palm oil (CPO) which Egypt was the top buyer for
CPO, followed by India. As the largest producer of
CPO in the world, Indonesia dominates more than
half of the world’s CPO supply annually.
Coal was at the fourth on the list, with India
becoming the number one buyer and the
Philippines as the second. In 2021, Indonesia was
the third largest coal producer globally, after
China and India.
Lastly, wooden products take the fifth place as the
most popular Indonesian product sold during the
37th TEI with Vietnam and the UK are being the
top two buyers.
The good news mentioned above proves that
buyers’ interest in Indonesian products is still
high. Through the 37th TEI, it is expected that
Indonesian products can be more widely known
globally, in order to encourage the increase in
national exports.
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Special Report

Indonesian Trade Representatives
Strategy to Bring Buyers to TEI
To penetrate foreign markets, the
Ministry of Trade has 46 Trade
Representatives overseas: the
Indonesian Economic and Trade
Office (KDEI), Trade Consulate
of Hong Kong, Trade Attache,
and Indonesia Trade Promotion
Center (ITPC).
Indonesian Trade Representatives are crucial as
the frontline in boosting Indonesian exports, by
acting as the promotional and business agent of
Indonesian products as well as conducting, and
market intelligence.
For the Trade Expo Indonesia (TEI), trade
representatives have a special task to invite
buyers from their respective countries. Trade
representatives have launched various strategies
to attract buyers to come and buy Indonesian
products during TEI, as well as repeating their
orders.
Director of ITPC Jeddah, Muhammad Rivai Abbas,
said that he invited Saudi Arabian businesses to
come to the 37th TEI through various information
channels: such as official website of ITPC Jeddah
and social media by collaborating with Saudi
Arabian influencers.
“We also came to the Chamber of Commerce
and Industry accredited under ITPC in Jeddah,
especially for buyers who already have trade
contracts with Indonesian sellers,” said Rivai.
Forty Saudi Arabian business players came to the
37th TEI. As of the fourth day, total transactions
recorded by Saudi Arabian businesses reached
USD127 million, majority in food products and
cosmetics.
Rivai said ITPC always tries to have good
relationships with Saudi Arabian business players
to create and maintain trust between business
players in both countries.
Director of ITPC Lagos, Hendro Jonathan
Manurung, did a similar thing. He tried to
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accommodate the needs and wants of buyers
from the West African city.
Nigerian business players are looking for
affordable products, ranging from construction
materials, muslim fashion, herbal beverages,
herbal products, to beauty products. However,
Indonesian exporters often use premium material
for their products, leading to higher prices. Hendro
asked the exporters to adjust their products to
market demand.
“We want to bridge the needs of business players
in Lagos, Nigeria, with Indonesian exporters. We
told Indonesian businesses to make similar quality
products but with more affordable prices,” he said.
ITPC Lagos supported potential buyers during
the visa process, while ensuring they will make
trade transactions and will not overstay. He also
engaged in cultural approach, including foods.
Hendro introduced Padang foods which are
known for their spicy taste, knowing Nigerians love
spicy foods.
The efforts managed to invite more than 50 buyers
under the ITPC Lagos to the 37th TEI to make
trade deals. They even booked total transactions
worth USD4.5 million on the fourth day of TEI.

Interview

37th TEI is “the Cure” for Buyers
Looking for Indonesian Products
Director General for National Export Development (PEN) of the
Ministry of Trade, Didi Sumedi, said the 37th Trade Expo Indonesia
(TEI) is the cure for buyers to see the exhibition of Indonesian
products in person, after being held online in the past two years due
to the Covid-19 pandemic.
How do you see the 37th TEI exhibition
so far?
Thank God, I think the people, business players
and even buyers are missing such an exhibition
that has been absent for two years. They were
not able to meet in person, but now they can see
each other, directly interacting with our business
players in person.
For this year, the 37th TEI is held in
conjunction with the Jakarta Muslim
Fashion Week (JMFW). How effective was
the promotion?
Yes, JMFW is now held along with the 37th TEI
because we want to create a condition where
buyers who visit TEI can also attend JMFW.
Therefore, we can optimally promote the national
muslim fashion products, considering Indonesia
aims to become the epicenter of world’s muslim
fashion by 2024. Globally, it is more recognized as
modest wear.
How optimistic is the Ministry of Trade in
achieving the transaction target during the
37th TEI?
God willing, the target can be achieved, because
although the online TEI exhibition will end on Oct.
23, 2022, the virtual session will continue until Dec.
19, 2022.
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Expose

Adding Value of the Primary
Sector to the World

As a vast archipelago, Indonesia has abundant
natural resources from metals to crops and
minerals to livestock (the primary sector). Knowing
the potentials, the government has urged to add
more value to its natural resources by processing
them into semi-finished or finished goods. The
ambition is to become a high-income economy by
2045, 100 years after its independence.

According to data from the Ministry of Investment/
BKPM, investment in the primary sector in the
first half of 2022 accounted for 18.1% of total
investment made by foreign and domestic
investors. The primary sector is categorized as
the mining sector, the food crop, plantation, and
livestock sector, the forestry sector, and the fishery
sector - essentially, natural resources.

As President Joko Widodo said in his inauguration
speech in 2019, Indonesia should transform from
depending on the export of natural resources to
boosting the export of competitive manufactured
products and services, adding value to the
prosperity of Indonesians. The government in
recent years has lured investors to build businesses
in the country and created value-added products.
This move has helped increase the transaction
value of Indonesian exports.

The Government of Indonesia’s effort to encourage
the development of value-added products from
primary sector has made the investment in
manufacturing industry (the secondary sector)
steadily increased. It reached IDR230.8 trillion in
the first half of 2022, or 39.5% of total investment.
The trend is expected to continue, bringing
Indonesia as one of the world’s economic capitals.
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Profile

Indonesian Digital
Economy in the 37th TEI
One of the sub sectors that
gets the highlight on the 37th
Trade Expo Indonesia (TEI) is
the digital services. Under that
sub sectors, many exhibitors
are doing business on a daily
basis in the digital economy
and games.
A corner in the expo is
dedicated to them. There are
a few booths, from crypto, NFT
plus local game developers
and also intellectual property
developers which focus on
connecting local cultures and
technology, showcasing their
works.
Few programs were also
conducted to support the
subsector. One of them is the
Blockchain themed conference
titled “Technology to Support
Trade in Indonesia”, held on

day one, Oct 19. The conference
specifically talked about the
crypto world in Indonesia.
Vice Minister of Trade, Jerry
Sambuaga, attended the
session.
In his speech, he said,
“Crypto assets to be governed
and parked under the
government law. Besides
that, the government has also
committed to socialising the
policy to the public.”
The Indonesian Digital
Economy is a new route
that is still building its own
development and openly has a
bright future. The cooperation
between business and the
government is a very great
starting stone to make the sub
sector successful.

SCH EDULE

Sunday,
23 October 2022
11.00 - 12.00 GMT+7
Talkshow:
Talkshow: Behaestex on
Digital Transformation and
Trade Prospect of Sarong in
the Post Pandemic
S TAG E 1 ( H A L L 3 A )

12.30 - 14.00 GMT+7
Talkshow:
Potential of Local E-Sports in
Strengthening the National
Digital Economy
S TAG E 3 ( H A L L 8 )

14.00 - 15.00 GMT+7
Talkshow:
Indonesian Association of
Young Entrepreneur
(HIPMI Jaya)
S TAG E 2 ( H A L L 5 - 6 )

16.00 - 17.00 GMT+7
Press Conference:
Closing of TEI with
Minister of Trade
S P E C I A L S TAG E 2 ( H A L L 5 - 6 )

For complete programs,
visit www.tradexpoindonesia.com/
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Gallery

On the fourth day of the 37th Trade Expo Indonesia (TEI), more Memorandum of
Understanding were signed as pacts of transaction between buyers from abroad and
Indonesian businesses. This biggest trade show in South East Asia, has successfully
recorded big transactions in numbers, a very positive sign that show the world
Indonesia’s economy is moving forward again.
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